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Abstract: It refers to incorporating real-world, non-simplified resources that native
speakers use in everyday life. These materials help learners engage with language as it is
naturally used, enhancing their communication skills, cultural awareness, and motivation.
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Selecting Authentic Materials

Choose authentic materials that are relevant, engaging, and age-appropriate for your
students. Consider a variety of sources, including newspapers, magazines, podcasts,
videos, social media posts, and advertisements. Select materials that align with students’
interests, goals, and language proficiency levels to maximize engagement and relevance.

Creating Authentic Speaking Tasks

Design speaking tasks that integrate authentic materials and promote meaningful
interaction. Encourage students to discuss, debate, summarize, and analyze the content of
authentic texts, videos, or audio recordings. Provide opportunities for students to express
opinions, share personal experiences, and engage in authentic communication exchanges.

Encourage Authentic Pronunciation

Emphasize the importance of authentic pronunciation and intonation patterns in
spoken English. Encourage students to listen closely to authentic materials and mimic
native speakers’ pronunciation, stress patterns, and rhythm. Provide opportunities for
students to practice pronunciation through repetition, drills, and tongue twisters inspired
by authentic speech.

Real-life Role-play Scenarios

Engage students in real-life role-play scenarios that mirror authentic communication
situations they may encounter in daily life. Create scenarios such as ordering food in a
restaurant, negotiating prices at a market, or making small talk with strangers. Encourage
students to role-play different roles and practice speaking spontaneously in various social
contexts. Role-playing fosters confidence, fluency, and adaptability in spoken English.

Authentic materials are not made specifically for language teaching. Examples
include:

Reading Materials:

« Newspapers (e.g., The Guardian, USA Today)

« Magazines

« Menus

e Brochures / Travel guides

« Blogs or social media posts
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 Product labels or advertisements

Listening/Viewing Materials:

» News broadcasts

« Podcasts

« Songs

e Movie/TV clips

e YouTube videos or interviews

« Public announcements or speeches

Visual Materials:

» Maps

« Infographics

e Tickets (e.g., train, cinema)

 Timetables

« Real packaging (cereal boxes, medicine instructions)

< Benefits of Using Authentic Materials

1. Real-world exposure - Learners see how language is truly used.

2. Improves motivation - Materials feel relevant and interesting.

3. Cultural learning - Students learn about traditions, norms, and behavior.

4. Context-rich - Encourages guessing from context and critical thinking.

5. Skill integration - Many materials support multiple skills (listening, reading,
speaking, writing).

How to Use Authentic Materials in Class

Material Possible Activities

Menu Role-play ordering at a restaurant

Song lyrics Gap-fill exercises, vocabulary search, discussion of meaning
News article Skimming for main ideas, opinion sharing, debate

Video clip Predicting next scene, identifying expressions or accents
Brochure Planning a trip, comparing destinations

Social media post Analyzing tone, purpose, or slang usage

Tips for Using Authentic Materials

« Choose appropriate level - Not too difficult; scaffold if needed.

« Set clear tasks - Focus on gist, specific info, vocabulary, etc.

« Pre-teach key vocabulary - Especially if the material is dense.

o Adapt if necessary - You can shorten or annotate materials while keeping
authenticity.

e Use tasks, not translation - Aim for communication, not direct language
conversion.
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