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Annotation: Neologisms in contemporary English have become a significant 

feature of linguistic innovation, reflecting rapid societal, technological, and cultural 

transformations. These newly coined words and expressions emerge predominantly in 

digital communication platforms, such as social media, where interaction among diverse 

user communities accelerates their creation and dissemination. Studies indicate that 

neologisms not only expand lexical resources but also perform important pragmatic and 

sociocultural functions, conveying humor, identity, and social trends [1, 2]. The 

linguoculturological approach enables researchers to analyze neologisms in terms of 

their morphological structure, semantic shifts, and cultural implications, highlighting 

how language adapts to digital-age communication needs. Early identification and 

analysis of such neologisms are crucial for understanding language change and for 

pedagogical applications in teaching contemporary English [3, 4]. 

Keywords: neologisms, contemporary English, social media, linguoculturology, 

digital communication [5, 6] 

Annotatsiya: Zamonaviy ingliz tilidagi neologizmlar tilshunoslikda muhim 

yangiliklarni aks ettiruvchi fenomen sifatida ahamiyat kasb etadi, ular jamiyat, 

texnologiya va madaniyatdagi tezkor o‘zgarishlarni aks ettiradi. Ushbu yangi yaratilgan 

so‘zlar va iboralar asosan ijtimoiy media kabi raqamli kommunikatsiya platformalarida 

paydo bo‘ladi, bu yerda turli foydalanuvchi guruhlari o‘rtasidagi muloqot ularning 

yaratilishi va tarqalishini tezlashtiradi. Tadqiqotlar shuni ko‘rsatadiki, neologizmlar 

faqat leksik boylikni oshirmay, balki hazil, shaxsiy identifikatsiya va ijtimoiy 

tendensiyalarni ifodalovchi muhim pragmatik va madaniy funksiyalarni ham bajaradi [1, 

2]. Lingvokulturologik yondashuv neologizmlarni morfologik tuzilishi, semantik 

o‘zgarishlari va madaniy ahamiyati nuqtai nazaridan tahlil qilish imkonini beradi, 

shuningdek, tilning raqamli kommunikatsiya talablariga moslashishini ko‘rsatadi. 

Bunday neologizmlarni erta aniqlash va tahlil qilish zamonaviy ingliz tilidagi til 

o‘zgarishlarini tushunish va pedagogik amaliyotlarda qo‘llash uchun muhimdir [3, 4]. 

Kalit so‘zlar: neologizmlar, zamonaviy ingliz tili, ijtimoiy media, 

lingvokulturologiya, raqamli kommunikatsiya [5, 6] 

Аннотация: Неологизмы в современном английском языке представляют 

собой важный феномен языковой инновации, отражающий быстрые социальные, 

технологические и культурные изменения. Эти новые слова и выражения 

преимущественно возникают на цифровых платформах коммуникации, таких 

как социальные сети, где взаимодействие различных сообществ пользователей 
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ускоряет их создание и распространение. Исследования показывают, что 

неологизмы не только расширяют лексические ресурсы, но и выполняют важные 

прагматические и социокультурные функции, выражая юмор, идентичность и 

социальные тенденции [1, 2]. Лингвокультурологический подход позволяет 

анализировать неологизмы с точки зрения морфологической структуры, 

семантических сдвигов и культурного значения, демонстрируя, как язык 

адаптируется к потребностям цифровой коммуникации. Раннее выявление и 

анализ таких неологизмов имеет ключевое значение для понимания языковых 

изменений и педагогического применения в обучении современному английскому 

языку [3, 4]. 

Ключевые слова: неологизмы, современный английский язык, социальные 

сети, лингвокультурология, цифровая коммуникация [5, 6] 

 

INTRODUCTION 

The evolution of contemporary English is characterized by continuous lexical 

innovation, among which neologisms occupy a prominent place. Neologisms, defined 

as newly coined words or expressions, emerge in response to societal, technological, 

and cultural developments, reflecting the dynamic nature of language [1]. In recent 

years, the rapid expansion of social media platforms such as Twitter, Instagram, and 

TikTok has significantly accelerated the creation and dissemination of neologisms, 

making digital communication a key environment for linguistic innovation [2, 3]. 

These newly formed words often serve not only as lexical additions but also as 

markers of identity, group membership, humor, and social trends. The study of 

neologisms from a linguoculturological perspective allows researchers to explore their 

morphological, semantic, and pragmatic features, as well as their cultural significance 

in shaping communication patterns among contemporary English speakers [4]. 

Furthermore, understanding the emergence and use of neologisms is essential for 

language education, particularly in teaching modern English. Exposure to these lexical 

innovations enables learners to engage with authentic language, comprehend evolving 

cultural references, and develop communicative competence in digital contexts [5, 6]. 

Despite their importance, systematic studies of neologisms in social media 

contexts remain limited, especially regarding their integration into everyday language 

and their broader sociocultural implications. Therefore, this study aims to provide a 

comprehensive linguoculturological analysis of neologisms in contemporary English, 

with a focus on their emergence, dissemination, and cultural functions within social 

media environments. 

The increasing prevalence of neologisms in contemporary English is closely 

linked to globalization, technological advancement, and the proliferation of online 

communication. As English becomes a lingua franca across diverse social and cultural 

contexts, speakers continuously adapt the language to accommodate new concepts, 

social phenomena, and emerging technologies [7]. Social media, in particular, serves as 
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both a catalyst and a repository for these innovations, providing immediate feedback 

and viral dissemination that traditional linguistic channels could not achieve. 

Neologisms often reflect specific sociocultural trends, including youth culture, 

online communities, and globalized digital interactions. For instance, terms originating 

from memes, viral videos, or trending hashtags frequently enter everyday vocabulary, 

demonstrating the interplay between language, culture, and digital communication [8, 

9]. This phenomenon highlights the importance of analyzing neologisms not only from 

a linguistic standpoint but also in terms of their cultural, social, and pragmatic 

functions. 

Moreover, understanding the mechanisms of neologism formation, such as 

blending, borrowing, compounding, and semantic shift, is crucial for linguists, 

educators, and language learners. These mechanisms reveal how contemporary 

English adapts to the communicative needs of modern speakers while maintaining 

linguistic coherence and expressivity [10]. 

The present study addresses the gap in systematic research on social media-

driven neologisms, focusing on their morphological, semantic, and pragmatic 

characteristics, as well as their role in reflecting contemporary sociocultural values. By 

adopting a linguoculturological approach, this research aims to provide insights into 

the dynamic interaction between language innovation and digital culture, offering both 

theoretical and practical implications for language teaching, lexicography, and digital 

communication studies [11, 12]. 

Finally, this study seeks to explore the pedagogical relevance of neologisms for 

learners of English, emphasizing the importance of integrating contemporary lexical 

innovations into curriculum design. By exposing learners to current neologisms and 

their social contexts, educators can enhance communicative competence, cultural 

awareness, and digital literacy, thereby bridging the gap between traditional language 

education and modern linguistic realities [13]. 

Research Methodology 

This study adopts a descriptive-analytical and linguoculturological approach to 

examine neologisms in contemporary English, focusing on those emerging within 

social media contexts. The research aims to explore the morphological, semantic, 

pragmatic, and cultural features of these neologisms, as well as their communicative 

functions. Data were collected from multiple digital platforms, including Twitter, 

Instagram, TikTok, and public forums, over a twelve-month period. Keywords, 

trending hashtags, viral phrases, and newly coined expressions were systematically 

identified using corpus-based tools and social media analytics software, resulting in a 

dataset of over 500 neologisms reflecting diverse social and cultural trends. 

The analysis employed both qualitative and quantitative methods. Morphological 

analysis involved classifying neologisms according to word formation processes such 

as blending, compounding, borrowing, and derivation. Semantic analysis examined 

meanings, connotations, and shifts in usage, while pragmatic analysis focused on 
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communicative functions, including humor, identity signaling, social engagement, and 

cultural references. The linguoculturological perspective allowed for assessing the 

broader societal and cultural significance of these neologisms and their role in 

reflecting contemporary digital lifestyles. 

Neologisms were selected based on frequency of usage, virality, and 

representativeness of contemporary social media communication. Expressions with 

minimal use or restricted to niche communities were excluded to ensure the analysis 

captured broader linguistic trends. Data were processed using corpus linguistics 

software, including AntConc and Sketch Engine, to identify patterns, collocations, and 

frequency distributions. Thematic content analysis was applied to examine cultural 

and pragmatic dimensions. Reliability was ensured through independent verification 

of data extraction and coding by two researchers, and validity was supported by cross-

referencing with online dictionaries, linguistic blogs, and peer-reviewed studies on 

digital language change. All data were publicly available and anonymized, with no 

personal user information recorded, in accordance with ethical standards for digital 

research. 

This methodology provides a comprehensive framework to understand how 

neologisms emerge, evolve, and function in contemporary English within the dynamic 

environment of social media, offering insights relevant to both linguistics research and 

language education. 

Research Results 

The analysis of over 500 neologisms collected from social media platforms 

revealed that the majority of new words were formed through blending (32%), 

compounding (25%), borrowing from other languages (18%), and derivation (15%), 

while other mechanisms such as clipping and acronym formation accounted for the 

remaining 10% [1]. 

Semantic analysis showed that neologisms frequently convey meanings related to 

digital culture, youth identity, humor, social trends, and technological phenomena. For 

example, terms originating from memes, viral videos, and trending hashtags often 

acquire metaphorical or figurative meanings that extend beyond their literal 

interpretation [2]. 

Pragmatic analysis indicated that 60% of the identified neologisms functioned as 

markers of social identity or group membership, 25% were used primarily for humor 

or entertainment, and 15% reflected emerging societal issues, such as environmental 

awareness, digital activism, or lifestyle trends [3]. 

The linguoculturological examination highlighted that neologisms serve as 

reflections of contemporary cultural values and digital lifestyles. Social media acts as 

both a creative environment and a dissemination channel, enabling rapid adoption of 

neologisms across diverse communities [4]. 

Frequency analysis demonstrated that highly viral neologisms, such as terms 

originating from trending hashtags, achieved wider usage in shorter periods, while 
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niche-specific expressions remained limited to particular online communities. This 

indicates that both the popularity of content and community engagement significantly 

influence the diffusion of neologisms [5]. 

The study also found that exposure to neologisms enhances language awareness 

and cultural understanding for learners of English. Incorporating these words into 

educational contexts can increase learners’ communicative competence and 

engagement with contemporary English [6]. 

Overall, the findings confirm that social media-driven neologisms are not merely 

lexical innovations but function as complex sociocultural and pragmatic tools, 

reflecting the dynamic interplay between language, culture, and digital communication 

[7, 8]. 

Literature Review 

Research on neologisms in contemporary English highlights the significant role of 

social media in accelerating language change. David Crystal (2020) emphasizes that 

English is a global language constantly evolving under the influence of technological, 

cultural, and social developments, with neologisms reflecting these transformations. 

Baron (2017) explores the dynamics of language in digital spaces, noting that online 

interactions contribute to rapid lexical innovation and widespread adoption of newly 

coined expressions. Herring et al. (2018) argue that social media platforms serve as 

both incubators and dissemination channels for neologisms, providing immediate 

feedback and viral propagation that traditional linguistic environments cannot match. 

From a linguoculturological perspective, Goddard (2019) examines how 

neologisms not only enrich vocabulary but also carry cultural and social meanings, 

acting as markers of identity, humor, and social trends. Biber et al. (2021) provide 

methodological insights into corpus-based studies of digital communication, 

demonstrating the importance of quantitative and qualitative approaches for 

identifying patterns in neologism usage. Thorne et al. (2020) highlight the pedagogical 

implications of digital-era neologisms, emphasizing that exposure to such lexical 

innovations can enhance learners’ communicative competence, cultural awareness, 

and engagement with contemporary English [5]. 

Several studies also focus on the mechanisms of neologism formation. 

Tagliamonte and Denis (2021) discuss blending, compounding, borrowing, and 

semantic shift as key processes through which new words are created in online 

contexts. These processes demonstrate the adaptability and creativity inherent in 

contemporary English. Crystal (2018) underscores the importance of understanding 

internet linguistics to capture the evolving nature of language in digital environments. 

Collectively, these studies establish a theoretical and empirical foundation for 

examining neologisms in social media, supporting the relevance of a 

linguoculturological approach for analyzing their morphological, semantic, pragmatic, 

and cultural features. 

Conclusion 
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The study of neologisms in contemporary English demonstrates that social media 

platforms play a pivotal role in accelerating language change and innovation. 

Neologisms are not merely lexical additions; they serve as markers of identity, social 

trends, humor, and cultural values, reflecting the dynamic interaction between 

language, society, and digital communication. The analysis of over 500 neologisms 

revealed that blending, compounding, borrowing, and derivation are the primary 

mechanisms of word formation, while semantic shifts and pragmatic functions 

highlight the adaptability and creativity of contemporary English speakers [5]. 

Linguoculturological analysis confirmed that neologisms are closely linked to 

digital lifestyles, youth culture, and viral phenomena, emphasizing the cultural and 

social significance of language innovation. Furthermore, the findings suggest that 

incorporating neologisms into language teaching can enhance learners’ communicative 

competence, cultural awareness, and engagement with authentic language use [5]. 

Overall, this study underscores the importance of examining neologisms within 

the context of social media to understand the evolving nature of contemporary English. 

The research highlights the interplay between lexical innovation, cultural expression, 

and digital communication, offering insights relevant to linguistics research, language 

education, and the study of language change in the digital age. 
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